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Professional Information

I thrive at the intersection of strategy, creativity, and
technology, using innovative tools to optimize campaigns,
engage diverse audiences, and inspire action. My passion
is driving impact through compelling storytelling and
digital innovation.

Professional Experience

Digital Marketing Manager
United Way of Central Alabama, 2023 - present

Oversee digital strategy, content creation, and multi-
channel marketing to enhance brand visibility, donor
engagement, and community impact for one of Alabama's
largest and most influential nonprofit organizations.

Director of Marketing & Communications
Cahaba River Society, 2016 - 2023

Led strategic marketing, digital communications, and
public engagement efforts to increase awareness,
strengthen partnerships, and drive community action in
support of the Cahaba River, one of the most biologically
diverse waterways in the world.

Marketing Coordinator
Alden Systems, 2016 - 2017

Created and managed B2B digital marketing content,
including blogs, white papers, and email campaigns, to
support inbound lead generation for a pioneering SaaS
company specializing in infrastructure and asset
management solutions.

Director of Marketing
Greater Birmingham Humane Society, 2015 - 2016

Developed and executed marketing strategies to elevate
public awareness, increase community engagement, and
support fundraising for Alabama's oldest and longest-
standing humane society, recognized nationally as a center
of excellence in animal sheltering.

Development & Communications Coordinator
Alabama Rivers Alliance, 2007 - 2015

Managed web and print communications, branding, and
public outreach initiatives to build community partnerships
and advocate for the protection of Alabama's rivers as a
statewide coalition dedicated to conserving and protecting
Alabama's waterways.
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